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Science or destination? 
Which is more popular to attract the delegate?’  
  
“In a recent survey of over 4000 delegates”, revealed Christian Mutschlechner, of the Vienna 

Convention Bureau, “when asked what reasons made them attend a conference, the ‘destination’ did 

not feature in the top 10 list of answers:  science, CME, networking all featured strongly.  Therefore 

the future for attracting healthcare events to a destination is primarily about the exchange of science”.     

 

This view was endorsed by both Martin Jensen of H. Lundbeck, representing ICPAA, and  

Caroline Mackenzie of Congrex Holdings BV, representing IAPCO.  “The destination used to be 

association driven now it is delegate driven; it is not necessarily the most attractive destination that 

wins the day but the one that suits the scientific focus of the association and the delegates” noted 

Martin. 

 

“Capturing content so it can have a longer lifetime and be shared with a wider audience; technology, 

the way people learn and communicate, social media are all having an effect on the structure of face-

to-face medical congresses as well as compliance and regulation” added Caroline, “Factors such as 

globalisation brings a wider demographic audience to events, and their cultural differences need to 

be understood and catered for”. 

 

As for compliance within healthcare meetings, it is the aim of IPCAA to use only EFPIA or IFPMA 

codes at international events, to avoid the inconsistency in the use of compliance within IPCAA 

membership companies.     Christian urged convention bureaux to be far more proactive in following 

the compliance issues and thus to be an active partner for all stakeholders, and to spend time 

massaging their clients to meet their needs.   

 

“It is the responsibility of the PCOs to understand the changes impacting on medical associations 

and their congresses” declared Caroline, “from factors such as compliance and regulatory 

restrictions, stakeholder products going off patent and fewer blockbuster products being launched 

into the market place etc.  PCOs must provide expert advice and a service offering to meet the 

changes not only for their clients but for all other stakeholders in the chain”. 

 

Seminar presentations available online www.iapco.org as of end June 

http://www.iapco.org/
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ABOUT IAPCO:  Meeting Quality 
The International Association of Professional Congress Organisers (IAPCO) was founded in 1968, is registered in 

Switzerland and represents today more than 115 professional organisers, meeting planners and managers of international 
and national congresses, conventions and special events from 40 countries. IAPCO members organise in excess of 6600 
meetings annually, totaling some 2.285 million delegates and representing an economic impact in the region of 3.71 billion 
euros. 
 
IAPCO is committed to raising standards of service among its members and other sectors of the meetings industry. Today 
IAPCO membership offers a unique quality assurance, since entry into membership of IAPCO is by meeting strict criteria 
and by continuous quality assessment. 
 
The high quality standards are secured by means of continuing education and interaction with other professionals. The 
‘Wolfsberg’ Annual Seminar, The Meetings MasterClass and the Annual Meeting & General Assembly of its members are 
the highlight events of IAPCO. 
 
For further information, please contact: 

IAPCO Head Office:  Brambles House, Colwell Road, Freshwater, PO40 9SL, UK      Email: info@iapco.org        
www.iapco.org        
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