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DAY-ONE (TUESDAY, 30 JANUARY 2007)

Roslyn MclLeod

An opportunity to refresh one's knowledge of the different types of
meetings and how they impact upon our industry: Association
Meetings, Governmental Meetings and Corporate Clients

Susanne Kostka

Identifying the market and developing a strategy to promote each
conference is an essential part of any organisational plan. The
session will look at addressing the market efficiently and
effectively to increase delegates attendance and keep promotional
costs down; creating checklists of marketing options including
marketing through email and the web.

Roslyn MclLeod

With company budgets being sgueezed in all directions, obtaining
sponsorship has become an exact science. Building up
relationships with companies and involving them in the
organisation of the event can reap great dividends.

Philippe Fournier

Exhibitions are an essential contribution to the financial success of
an event. How to market an exhibition is as important as
delivering it fo your delegates. The presentation will address
maximising sales as well adding value to the management service
provided by you, the organiser.

Working in smaller groups there will be the opportunity to network
and teambuild by creating presentations on various topics to be
staged at the Closing Session













